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ALPI USA has recently acquired a new wa-
rehouse facility located at 117 Sunfield 
Ave, Edison, 08837, further strengthening 
our operational presence in the Northeast. 
 
Strategically positioned within Raritan Center, one 
of New Jersey’s most prominent business hubs, the 
facility is just 20 miles from the NJ/NY port com-
plex and Newark International Airport, offering 
excellent access to major transportation corridors. 
 
The warehouse is equipped with 18 loading docks 
and one ramp, enabling efficient inbound and out-
bound cargo handling. Security is supported by 24-
hour video surveillance with 39 cameras, ensuring 
continuous monitoring and cargo protection. The 
facility also features racking capacity for approxima-
tely 4,000 pallet positions, providing scalable sto-
rage solutions to meet growing customer demand. 
 
ALPI USA has applied for Bonded CFS (Container 

Expands withExpands with
New Edison WarehouseNew Edison Warehouse

ALPI USAALPI USAALPI USAALPI USA
Freight Station) status at this location and is cur-
rently awaiting approval from U.S. Customs and 
Border Protection. Once approved, the facility will 
further enhance our bonded and customs-control-
led service capabilities.

This expansion reflects 
ALPI USA’s continued 
investment in infra-
structure, compliance, 
and service excellence, 
positioning us for sustai-
ned growth and impro-
ved customer support 
throughout the region.
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New Headquarters for New Headquarters for 
new horizonsnew horizons
Following significant growth in 
2025 and workforce expansion 
over the past year, the Rome 
branch has inaugurated its new 
headquarters in Pomezia, cho-
sen for its strategic location. 
 
The new facility—featuring 2,000 
sqm of racked warehouse spa-
ce and 250 sqm of office spa-
ce—has been operational since 
March. It is located within the 
Pomezia industrial area, a stra-
tegic hub between Rome and 
the coast (ports). This area is one 
of the main production and lo-
gistics districts currently expe-
riencing rapid expansion, driven 
especially by the logistics sector 
and the redevelopment of aban-
doned sites (Focus Area South). 
Beyond being a strategic regio-
nal choice, this location stream-
lines international shipments and goods distribution. These factors make Pomezia one of the most impor-
tant and dynamic industrial districts in Lazio, playing a vital role in both the regional and national economies. 
 
The new team, established in 2025 and already achieving 30% growth, plans to continue expanding throu-
ghout 2026 to support the projects currently in development. The new warehouse, powered by advanced te-
chnologies such as a cloud-based WMS (Warehouse Management System), will enable the implementation 
of modern logistics characterized by increased efficiency, greater picking accuracy, and reduced human error. 
This transformation allows for higher storage density and optimized operational flows.

A new space, a new energy: we wish the Rome team every success in this new chapter!

ALPIALPI
ROMEROME
ALPIALPI
ROMEROME
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Another piece of ourAnother piece of our
digital puzzle!digital puzzle!

ALPIALPI
CANADACANADA
IS ONLINEIS ONLINE

ALPI ALPI 
CANADACANADA
IS ONLINEIS ONLINE
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Following the strategic 
acquisition of David Kir-
sch, the new alpicanada.
com portal is finally live.
This is more than just a new web address; it is 
concrete proof of how Alpi is evolving into an 
increasingly integrated global powerhouse. 
If you feel a sense of “family” while browsing 
the new Canadian site, it’s no coincidence. The 
styling of alpicanada.com follows the modern, 
clean graphic design already successfully adop-
ted by Alpi South Poland, Alpi UK, and Alpi USA. 
 
This choice goes beyond aesthetics:

•	 Uniform Brand Experience: Whether a client is 
in London, New York, or Toronto, the Alpi expe-
rience remains the same—reliable, clear, and 
professional.

•	 Standards of Excellence: A single visual langua-
ge communicates that we are one great team, 
anywhere in the world.

We are more connected than ever: the launch of Alpi 
Canada marks a decisive step toward full digital in-
tegration. In a world where our industry moves at 
the speed of data, Alpi responds by breaking down 
barriers between its locations. Today, thanks to this 
network of “twin” sites, communicating our services 
and connecting markets is simpler, faster, and more 
intuitive.

Go ahead and explore Go ahead and explore 
the newthe new

alpicanada.comalpicanada.com
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Alpi Olympika SA, a proud member of the AL-
BINI & PITIGLIANI Group, is delighted to an-
nounce the opening of our new warehou-
se—an important milestone that further 
enhances our transportation and logistics capabilities. 
 
This new facility reinforces our commitment to 
delivering efficient, reliable, and flexible logi-
stics solutions tailored to our clients’ needs—

always delivered “With Care.” 
 
At the same time, we are pleased to announce 
that, as of this October, Alpi Air & Sea SA has been 
officially established in Greece as the new Sea and 
Air Freight division of the Albini & Pitigliani Group. 
 

News fromNews from

Alpi Air & Sea SA focuses on providing high-quality 
Ocean Freight and Air Freight services. Our ope-
rations are supported by a highly experienced team 
and a strong network of reliable suppliers. With offi-
ces strategically located near the ports of Piraeus and 
Thessaloniki, we are well positioned to efficiently sup-
port any transportation request to and from Greece. 
 
At the same time, Alpi Olympika, established in 1990, 
will continue to deliver our trusted Road Freight 
services, maintaining the high standards and de-
dication that our partners have come to rely on for 
more than three decades.

GREECEGREECEGREECEGREECE
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Stepping Up.
There comes a moment when a company chooses to 

move forward— to place its expe-
rience at the service of 
young people’s growth.
From this decision comes the contribution of Al-
bini & Pitigliani Reggio Emilia to the new pro-
fessional training pathway promoted by CIS, the 
training body of Confindustria Reggio Emilia: 
the ITS Higher Technical Diploma in Logistics, 
Shipping, Transport, and Export Management. 
 
The classroom experience begins with direct 
testimony from everyday professional practi-
ce: problems faced, solutions developed, and 
decisions made in the field. Company mana-
gers become trainers, transforming hands-on 

ALPIALPI
REGGIOREGGIO
EMILIAEMILIA

ALPIALPI
REGGIOREGGIO
EMILIAEMILIA

experience into living, practical knowledge ca-
pable of speaking the language of business. 
 
Practical training is built around real case studies, 
relationships with clients and suppliers, regula-
tions and operational processes, and the concre-
te challenges of the sector. Company managers 
step into the classroom to share what they expe-
rience daily in the field, guiding students along a 
path that culminates in a final examination—a 
symbolic threshold toward a future taking shape. 
 
This programme aims to serve as a bridge between 
the business world and the world of work yet to 
come.
 
Investing in education means taking responsibili-
ty, believing in the potential of new generations, 
nurturing their talents, and contributing to the 
development of a stronger, more aware supply 
chain.

and the ITS Sustainableand the ITS Sustainable
Logistics FoundationLogistics Foundation
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Donation Donation 
campaigncampaign
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UKUK
ALPI ALPI 
UKUK

This year, we are once again proud to announce the 
donation campaign promoted by ALPI UK.
 

“As another year comes 
to an end, we’re remin-
ded how important it is to 
support our colleagues, 
friends, families, and the 
communities that help us 
through difficult times.
This year, ALPI UK invited staff to nominate charities 
that have personally supported them or their loved 
ones. The response was heartfelt, and we are proud 
to announce our chosen charities for 2025:

www.gehcharity.org
George Eliot Charity

www.stroke.org.uk
Stroke Association

‘‘Breast cancer has affected me per-
sonally, as well as countless others. 
Its impact continues long after tre-

atment, and supporting this cause 
helps provide vital care and raise 
awareness.’’

(Kathy Sidwell, Tamworth)

‘‘My grandad suffered a stroke in 
2016. Thanks to the Stroke Associa-
tion’s support, he has regained inde-
pendence in ways we once thought 
impossible. Their help has meant 
everything to our family.’’

(Kya Bancroft, Manchester)

 

Thank you to our incre-
dible team for your no-
minations and compas-
sion.”
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AEDs installed in all ita-AEDs installed in all ita-
lian brancheslian branches

At Albini & Pitigliani, when we say we operate 
“With Care,” we aren’t just talking about logistical 
precision. That “Care” represents a deep commit-
ment to the people who make our growth possi-
ble every day: our employees, partners, and visitors. 
 
We are proud to announce the successful completion 
of the project to install AEDs (Automated External 
Defibrillators) in all our branches throughout Italy. 
No matter how advanced a defibrillator is, it requi-
res steady hands and a clear mind to be effective. 
For this reason, the installation was paired with 
a significant investment in skills: our Human Re-
sources department in Prato coordinated and or-
ganized specialized training sessions nationwide. 
Through these courses, several colleagues earned 
their BLSD (Basic Life Support and Defibrillation) 
certification, mastering the first-aid maneuvers ne-
cessary to act promptly and confidently. We haven’t 
just purchased equipment; we have built a network 
of people capable of looking out for one another.

Why This Choice?
In a dynamic workplace, safety cannot be seen me-
rely as a regulatory requirement. Every year, the spe-
ed of intervention during cardiac arrest is the ultima-
te deciding factor for survival. Making our premises 
“cardio-protected” means:

•	 Prevention: Creating a safe environment for 
everyone who walks through our doors

•	 Awareness: Turning individual responsibility into 
a shared corporate culture

•	 Human Value: Putting the well-being of our 
professional “family” at the center of every loca-
tion—“With Care” in Every Office

The dedication shown by the HR team and the active 
participation of our colleagues in the training sessions 
prove that our slogan is more than just words: it is a lived 
reality. Wherever there is an Albini & Pitigliani office, 
there is now a safety heartbeat and a prepared team. 
Protecting the heart of the company means protecting 
every one of us. Because moving the world is our mis-
sion, but doing it with care is what makes us unique. 
 
We are looking to install AEDs in all our foreign 
offices.
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Trade Fair Trade Fair 
in Shanghaiin Shanghai

FHCFHCFHCFHC

We are pleased to share a brief report on our par-
ticipation in the FHC Trade Fair in Shanghai. 
The event proved to be an extremely positi-
ve and productive experience, both emotional-
ly and professionally. Our presence at the fair al-
lowed us to strengthen our visibility in the 
Asian market and engage in high-level discus-
sions with numerous industry stakeholders. 
We generated a substantial number of new con-
tacts, all of which are currently being followed 
up in close coordination with our offices in Chi-
na, including the acquisition of important traffic. 
These interactions show strong potential for fu-
ture collaborations, confirming the increasing in-
terest in Italian products across the Asian market. 
 
Overall, FHC Shanghai was a successful opportunity 
to expand our commercial reach, cultivate new busi-
ness relationships, and reinforce our company’s stra-
tegic positioning in the Far East.
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AnniversaryAnniversary ALPI ALPI 
AIR&SEAAIR&SEA

ALPI ALPI 
AIR&SEAAIR&SEA

25thth
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ALPI Air & Sea was established in Denmark 
in 2001 as a subsidiary of ALPI Denmark. 
 
Over the past 25 years, many talented people 
have contributed to building ALPI Air & Sea—from 
1 employee in 2001 to 80 employees in 2026. Both 
new and long-standing employees have played 
a role in shaping the company’s development. 
 
ALPI Air & Sea started in Herning in 2001, opened a 
branch in Odense in 2008, and another in Kolding 
in 2018. Together with ALPI Denmark, an entirely 
new logistics center was put into operation in 2017. 
 
ALPI China, a subsidiary of ALPI Air & Sea, ope-
ned in 2019/2020. Today, ALPI China employs 
25 people and achieved a record result in 2025. 
 
ALPI Air & Sea Sweden was established in 2023. 
The start was challenging, but the team of 8 em-
ployees has now established a strong operatio-
nal foundation and delivered a solid result in 2025. 
 
In 2025, a branch in Aarhus opened as part of the 
effort to retain our skilled employees. In 2026, 
ALPI Air & Sea looks forward to putting a new 
14,000 sqm terminal into operation in Kolding. 
 
Although we have launched many new initiatives 
over the years and operated with a broad focus, we 
have nevertheless succeeded in retaining many skil-
led and committed employees across the organiza-
tion.

“We are among the frei-
ght forwarding com-
panies in the industry with the lowest 
employee turnover – one of our grea-
test and most important successes,” 
says Morten Høgsberg Nielsen, Managing Director, ALPI Air & Sea. 
In 2024, ALPI Air & Sea achieved a turnover of EUR 58 million. 
 
More employees, more business areas, more locations—a clear sign of the growth 
ALPI Air & Sea has experienced over the past 25 years. They will celebrate their 25th 
anniversary in Denmark in September 2026, together with the inauguration of the 
new Kolding location.
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FAIRSFAIRS

GustusGustus
20252025
November 16-18

Naples, Mostra d’oltremare

Winter Fancy Winter Fancy 
Food Show 2026Food Show 2026
January 11-13

San Diego, Convention Center

Big5 GlobalBig5 Global
20252025
November 24-27

Dubai, World Trade Centre
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FAIRSFAIRS

Milano Milano 
Unica 2026Unica 2026
January 20-22

Milan, Rho Fiera

Pitti Filati Pitti Filati 
20262026
January 21-23

Florence, Fortezza da Basso
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FAIRSFAIRS

Gulfood Gulfood 
20262026
January 26-30

Dubai, Exhibition Centre & 
World trade centre

IdeafilIdeafil
20262026
February 4-5

Barcelona

#WITH#WITHCARECARE
#alpiness#alpiness
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FAIRSFAIRS

Arab Health Arab Health 
20262026
February 8-12

Dubai, Exhibition Centre

Lineapelle Lineapelle 
20262026
February 11-13

Milan, Rho Fiera
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San Diego
Winter Fancy Food Show 2026
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Milan

Naples

Florence

Barcelona

Dubai

Milano Unica 2026
Lineapelle 2026

Gustus 2025

Pitti Filati 2026

Idealfil 2026

Big5 Global 2025
Gulfood 2026
Arab Health 2026
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ALPI
C h r i s t m a s  p a rtyC h r i s t m a s  p a rty

20252025

ALPI Christmas party
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ALPIC h r i s t m a s  p a rtyC h r i s t m a s  p a rty
20252025

The 2025 Albini & Pitigliani Christmas Party un-
folded in the breathtaking setting of the Certo-
sa di Firenze, where history, art, and timeless 
architecture created a truly magical backdrop. 
 
Colleagues from across the country gathered to ce-
lebrate a year filled with achievements, shared chal-
lenges, and countless moments of dedication—all 
embraced in the spirit of warmth, elegance, and With 
C.A.R.E. From the moment guests arrived, the cloi-
sters and frescoed halls seemed to come alive with 
laughter, conversation, and the subtle glow of festive 
lights, setting the stage for an unforgettable evening. 
 

The night offered more than just celebration. It 
was a time to strengthen bonds, share stories, 
reflect on the journey of the past year, and look 
toward 2026 with renewed energy and optimi-
sm. Every corner of the Certosa invited discovery, 
while music, fine Tuscan cuisine, and careful-
ly crafted toasts added layers of joy and meaning, 
turning each moment into a memory to treasure. 
 
Above all, the evening was a true expression of our 
team spirit and values, where every gesture, every 
toast, and every smile reflected the care we put into 
our work and into our relationships—truly a night li-
ved With C.A.R.E.
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ALPI C h r i s t m a s  p a rtyC h r i s t m a s  p a rty
20252025

ALPI Christmas party
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ALPI C h r i s t m a s  p a rtyC h r i s t m a s  p a rty
20252025

ALPI Christmas party
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ALPI
C h r i s t m a s  p a rtyC h r i s t m a s  p a rty

20252025

ALPI Christmas party
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ALPI
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ALPI Christmas party
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ALPI C h r i s t m a s  p a rtyC h r i s t m a s  p a rty
20252025

ALPI Christmas party
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ALPI C h r i s t m a s  p a rtyC h r i s t m a s  p a rty
20252025

ALPI Christmas party
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20252025
The atmosphere at the Albini & Piti-
gliani Convention is always magical. 
 
A much-anticipated and important gathering that 
brings together the entire global Alpi community, 
offering a chance to discuss work, share ideas, and 
have some laughs. After all, this is Albini & Pitigliani: a 
world of professionals always connected and on the 
move!

For us, shipments aren’t 
just goods, they’re op-
portunities for collabo-
ration, coordination.

ALPI Convention
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ALPI Convention
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2026, a Year Under the 2026, a Year Under the 
Five Rings: AFive Rings: A
Challenge Uniting the Challenge Uniting the 
World of SportWorld of Sport

XXV XXV 
WINTER WINTER 
OLYMPIC OLYMPIC 
GAMESGAMES

XXV XXV 
WINTER WINTER 
OLYMPIC OLYMPIC 
GAMESGAMES
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From February 6th to 22nd, the eyes of the pla-
net were fixed on the Italian peaks. The opening 
ceremony at San Siro enchanted the world with 
an architecture of lights and three-dimensional 
projections, transforming the stadium into a di-
gital alpine landscape. Choreographies of drones 
and laser beams reshaped the Milanese skyline, 
celebrating the union between technological inno-
vation and the millenary beauty of our mountains. 
A spectacular start that officially ignited the Olym-
pic dream under the sign of energy and the future. 
The Milano Cortina 2026 Olympics were 
unique in their kind due to being spread 
across a vast territory: from Milan to Valtelli-
na, from Cortina d’Ampezzo to Val di Fiemme. 
The event featured 116 medal events, 16 different 
disciplines, and thousands of athletes from over 
90 countries. This year’s slogan, “IT’s Your Vibe”, 
aimed to celebrate Italian energy and the capacity 
to welcome. At ALPI, we feel this “vibe” every time 
we connect an Italian client with an overseas mar-
ket and vice versa. Whether it is a sea shipment 
to the United States or an urgent air delivery, the 
goal is the same as that of the athletes: to exceed 
one’s limits and honor the commitments made. 
 
In this 2026, we wish the entire Albini & Pitigliani 
family to run with the same determination, always 
maintaining the attention to detail that has distin-
guished us for over 80 years, never losing the true 
Olympic spirit that lies in Collaboration.
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XXV Winter Olympic Games
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